
Before your church leaders 
decide to actively use social 
media, determine why a 

social-media presence is important or 
necessary for your church. Don’t pro-
ceed until the “why” is crystal clear to 
you! “Because everyone else is doing 
it” isn’t a good enough reason. Be spe-
cific. Be intentional.

Keep in mind that all churches 
should have “active” and “up-to-date” 
Web sites/blogs. This should be the 
core of your social media strategy. 
Social media posts/updates should be 
able to link back to the Web site/blog.

Here are a few things you’ll want 
to consider as your church becomes 
active with social media.

1. Decide which category you want 
your church’s social media to 
fall into:

• Inform—give viewers a snapshot 
of who you are and what you do

• Evangelize—preach the gospel 
to the online mission-field

• Prompt a Call to Action—get 
others involved

• Connect—communicate more 
effectively with each other

2. Determine who your audience(s) 
will be: the online community, 
adults, youth/young adults, teens, 
children, church members, or 
church leaders.

3. Explore the best way to 
communicate with your target 
audience: via social media sites, 
Web sites, newsletters (printed/
electronic), bulletins, or texts.

4. Research social media sites for 
the best fit for your church. There 
are many from which to choose. 
According to the Pew Research 
Center, around seven in ten 
Americans use social media to 
connect with one another.

• “Don’t bite off more than you 
can chew.”

• Start slowly and get it right 
before you move on to the 
next platform(s).

• Prayerfully choose which 
platform(s) you should use 
and when.

5. Choose responsible, trustworthy 
people to serve as administrators 
on your social media sites. They 
should be committed to the church 
and its goals. Hopefully, you will 
have some members on your team 
who are experienced with social 
media platforms.

6. Determine what content will be 
included on your site(s): current 
news, devotional blogs, photos 
(be sure to create a separate photo 
album for each event), videos, 
summary of articles with a link 

to the original article, event 
invitations, and more.

7. Copy editors should be on the 
team. Engage those who can edit 
information before it’s posted.

8. More than one person should 
have access to your social media 
site(s). At least two individuals 
should have administrative 
access. A record of individuals 
who have access and their level 
of responsibility should be 
shared with the church’s Risk 
Management director or other 
designated department(s).

9. Once your social media site is up 
and running, set up a schedule of 
when items will be posted.

10. Monitor the site regularly. 
Consider setting up a schedule 
for that, as well. Respond to 
comments. Determine whether the 
comments posted are appropriate 
to the mission and vision 
(purpose) of your site.

11. Periodically evaluate your social 
media site(s) to be sure you are 
accomplishing the mission and 
vision of the church for the site(s). 
Make adjustments as necessary.

Remember, it’s all about sharing the 
message of Jesus’ soon return while 
there is still time! 
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